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For many decades, US universities and business schools have dominated the MBA education. However, 

more recently, this dominance is being threatened with the spread of MBA programs in many parts of the 

globe including Europe. Now, elite French “Grand Ecoles” are responding to the ever increasing need for 

high quality MBA education. Top ranked schools such as HEC, INSEAD, ESSEC have comparatively longer 

running MBA programs. However other business schools which have so far built strong Masters programs 

over the years but had shied away from offering MBA are also joining the trend.   

One case in point is IESEG School of Management which is starting its MBA program this year. Though 

ranked in the Financial Times as 24th for their Masters program, like many other French schools, it had not 

joined the MBA trend. Now, with its campus at La Defense – the financial heart of Paris, the school hopes to 

attract serious MBA aspirants searching for the international MBA experience with a French flavor. 

Director of the MBA program at IESEG, Gwarlann De Kerviler who has an MBA from Harvard Business 

School says: “A few years ago when I thought of doing my MBA I chose to go the US and Harvard. But the 

situation in Europe is totally different today. The French schools are comparable to top American 

Universities and are attractive for applicants who are looking for world class business education”  

Students who come to Paris are particularly impressed with the quality of education and cultural exposure. 

Rajal Patel from IESEG says: “There are three things I really appreciate about the MBA program at IESEG – 

the international exposure, the academic excellence and the prime location”. This combination is hard to 

achieve by other schools located elsewhere in Europe. In addition, these schools offer excellent education 

at a lower cost compared to many other countries including the United States. For a smaller investment, 

people can follow an excellent MBA program as they would in North America. While you would pay 

approximately 60000 euros for the one year MBA at Kellog, the course fee at HEC is 48000 euros and at 

IESEG it is at 20000 euros.  Moreover, typically in France foreign and domestic students pay the same fees.  

Most European MBA programs range from 12 months to 24 months. The attractiveness of One year MBA 

programs is increasing. These programs are meant particularly attractive for aspirants who want an 

intensive mode of study and facilitate their getting back to the market with a comparatively shorter break. 

This demand has also been accentuated by the current economic trends. Financial uncertainties in Europe 

had contributed to a downward trend in student applications in the last few years. According to the GMAC 

student survey 2013, only 38% of European schools reported increase volume of applications for the one-

year MBA programs. However, this seems to be marginally higher than last year’s 37%. Compared with Asia 

where the figure fell to 53% from 77% the previous year, European schools seem to go slow but steady. 

According to the same survey, part time MBA applications European schools fared even better than those 

based in the US. The survey also lists France as one of the top countries in Europe where full time MBA 

programs recruited large number of foreign candidates.  

To be internationally competitive French business schools are also increasingly pursuing international 

accreditations. IESEG has already gained a double accreditation – EQUIS and AACSB-- both considered 

essential for schools developing international MBA programs. These accreditations have brought the 

French schools closer to their counter parts elsewhere on the globe facilitating an increased level of 

awareness about their quality and potential.   

France and especially Paris, has got both economic and cultural advantages. By offering international 

education in English, France has widened its boundaries and attracting people from all over the world, and 

Paris especially is fast becoming a major European melting pot. The particular combination of technological 

advancement, cultural richness and successful businesses that makes Paris an attractive destination for 

students is hard to replicate.  


